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Old Covers Are No Longer Available
...Nonsense!

Win Lang and Mike Prero

[ Coll ectors these days often compl ain ffteractd t he
ones. | ran across the following November 1%6den Orange Matchmakarticle by Win Lang, entitled
AOl d Covers Are No Longer Availabl e. Nonsense!

We are prompted to this remdtke title] from a note received from one of our ardent members. It read,
Al wish | had started collecting covers 20 year
much too | ate for me, now. o

To which we repeatNONSENSE To begin with, we are not dealing with en&a-kind-only items.
There were countless thousands of covers in circulation forty years ago, as there are today. There wer
great collectors then, as ndwand some of them are still active in our hobby.

|t i s perhaps to our advantage today that i n i
means that those collectors had access to more covers per collector, that they probablyaratkepd
more covers on a peatio basis. Fewer collectors meant more covers to each one.

In any events, dupes of old covelgexist. Theyareavailable. As we have said before, they are not going
to show up in your madl at least very ofted until you do something to cause this to happen. Here are
some of the things you can do:
1: Let your traderg&now of your interest.
2: Let your various club membershiggow, too. Most clubs publish an annual roster showing the
member 6s top interests. Most bulletin Editors
3: In those bulletins which accept advertisiadyertise
4. And this often can be far more effective than you can imégoomtact your local newspaper. They
are always on t he pr o wlburHolby stoflylcan pradnce covwets€usually t 0
older covers at that) from narollectors who have some in their possession.
5: The same results can be obtained by putting up cover displays. There are show wirydowaraa
that are empty because the business has no need of window displays. (Finance companies are a goo
example.) They are quite often delighted to have you use their space. Some banks have openly
requested displays. Your local Chamber of Commerce and other comymunégd organizations
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will grant you space for a display. Besides, you very likely will bring new members to our club. It is
amazing how often you wil/| hear, #fAl o6ve coll ec:
organi zed clubs idbefxorsde eyn@wwe. di SThown&kr édcd ctkhi s,
were theonly collectors in your area?

6: Attend your club(s) meetings. AThe wheel t h;
then. Make your wants heard and known.

7: If your club has auctions...most do...watch for old covers coming up. Bid for them...aggressively.
Note the prices paid, so that even if you lose, next time you will know where to begin the auction.

8: Perhaps your local club meetings do not have cover auctions, but the regional meetings, AMCAL,
SWAPFEST, etc. most certainly do. The annual R.M.S. Conventions fegagwesauctions of
covers each year. If you cannot be there in person you can ask one of your friends who will be there to
act as your agent. At the R.M.S. Convention just concluded a new record high sales figure was
reached. Among many items sold, there were (1) an albwtd bbtels, 3,650 covers., sold for
$35.00, or slightly under one cent per cover; (2) an album of @@Htbtels, at $22.00; (3) an album
of 35000ld hotel covers; (4) bundles of 6@ hotel covers; bundles containing covers from 1928
thru 1978; and on and on.

The political scene saw covers from Wendell Wilkie, Franklin D. Roosevelt and Herbert Hoover
change hands at the auction.

There were many ASouveniro singles and sets, v
covers from Wor |l da%0siHpeentyosGrdup |ecaverstintledind mMo@iedssars,
baseball players, radio stars, etc.

If old and now defunct MMs are your interest, D.Q.s, Crown, others went on the block. If World War
Two covers intrigue you, you might have acquired much wanted items such as the complete Walt
DisneyPepsi Cola set of 48; or, a General Douglas Mac Arthur propaganda cover dropped over the
Philippine Islands. This, just a sampling to prove to you that such cangasailable.
9: Study your club membership rosters. (plural!’) Contac\t those members interedtecovers.

10: Watch and read carefully your club bulletins...every so often, for one reason or anodker, an
collection will be advertised for sale, either by the piece or as a whole. Estate sales are common. Lack
of space or forced to relocate are other reasons...

11: Contact the known top expert saskj\Veryprobabdytheyi el d
have dupes they will be glad to trade or sell.

12: There are a number of collecttgalers in the hobby who actively sell covers. Contact them for prices.

One such dealer advertised for years, AAl ways
So, thereb6bs 12 answers to fiold covers are not a
you really want to meet this challenge heach ? Ar e you a <coll ector or

everything served to you on the proverbial silver platter or are you willing to invest some time, toil and
tears?

Wel | | I dondt have much room for comments. Eve
perhaps not to the same degree as 25+ years ago...and it applies to all covers, not just old material. It
continually surprises me to see, though, for example, how very few people use the free advertising
afforded to them by most of their clubs. A collector, by definition, must always be looksumfething
but most remain a 6silent majority6é...which mak
going to get covers by osmosis! You have to get
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Errors IX: Overprinting

Overprinting means that extra text or graphics have been applied over the correct design. There are thre
variations of this error. 1) The extra overprin
overprinting is from a completely different bus
may be more of the same (as in 1)) or something completely different (as in 2)). There are also covers the
have been overprinted with several different advertisers!

In the third variety, the overprinting is reversed, making it look as if a freshly printed, stitavet, had
come in contact with the original cover, leaving a mirror image behind. This may not always be the cause o
this type of overprinting, but it must be the cause of a lot of them because almost always when, this can b
seen on thanside of the cover, the overprinting is lighter and not consistent (meaning some of the
overprinting is lighter in places, and perhaps even missing)...which would certainly indicate that the
overprinting was caused by one cover laying up against a frpahlgd second cover...or one sheet against
another, and so forth.

Il n some <cases, such as in examples #1 and 2,
many cases, overprinting simply results in a to
number ofgross examples of overprintinghereit wasimpossibleto tell what the original designwas The
cover has just been turned into a palate for a hodgepodge of colors and letters, layer upon layer, and littl
else is actually discernable.

Next issue...the exciting world of eafiroll errors! (Boy, talk about building up suspense!)
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The Plight of the Fancies

Theyodére beautiful! Theydére colorful! Theyodore w
Filigrees, Matchoramas, Foilites...each and every one a delight to the eye. They were something differen
they made you sit up and take notice amidst all thosedmum covers you were sorting through; but, like
so many other categories over the years, they f
know.

When | came into the hobby in the early 1980s, the Fancies were at their peak of popularity. They were
widely collected, widely wanted. My traders requested them; they brought respectable prices at the
auctions; and they commanded respect, as covers go. Now, none of my traders request them; they brir
junk prices at the auctions; a rotthema hy 61 mak eupat
certainlya r e ronéot-the-mill!

Wh a t happened? The <covers certainly didnot c ha
plummeted just after Universal stopped production in 1987; and, true, Universal was the company tha
made most of the Fancies; but, why would that have changed collector interest?

Wel | herebds a theory. I f one | ooks back acros
collector interest has, from time to time, been, shall we say...fickle. A good example that comes to mind is
Holiday Inns. Once, they, too, enjoyed a golden age of sorts. For most of the 1980s, they werafot...
hot!d Especially the nostock issues. Then the nemoking campaigns took hold, the market changed,

and Holiday I nns started going to Nationals, ant
On the other hand, Casinos, in the early 1980s
ti me, I even referred to them as the O0black she

dropped off and casinos began popping up all over the country (and issuing attractive covers), interest i
Casinos skyrocketed. Ergo, the Casino Club forms in 1994 and the Mar/ApRRO® BulletininstaPoll
identifies Casinos as the most popular single category.

A similar scenario can be seen with Tobacco co:
Camel 6 sets in the ear-btyke singl€s@mpeared, andild! Tdbaceo bdcdmes C a
a hot category]lWhether Tobacco will be able to maintain this popularity as the majority of tobacco covers
shift from the US to Europe and Asia remains to be seen|

So, a trend becomes readily apparent. Coll ecto
there are many categories which are able to transcend thi$ t@hdd i e s , Opet &6 catego
but, there, there are other interest factors at work.

Of course, for my theory to be correct, it woul
their beauty, but simply in their availability. When they were still in production, collectors were interested,;
when they were no longer being produced, no collector interest. Simple!

And yet,How canthatbe?T hey 6 r e s o oQaocollactot imteaesttd so.edare | say... shallow?
Perhaps thatodos why so many collectors |l eft the
into collecting...they were inteasy

Fancies are stil/l there. ... Whereds the interest
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Collecting Fax Numbers, Web Sites, and-#lail Addresses

[WARNING: The following is somewhat disheartening. Read at your own discretion]

Every category has its particular pluses and minuses, more so when you take into consideration the
different perspectives from various collectors, but Fax Numbers, Web Sites-Mail A&ddresses, it
seems to me, have a particularly tragic side.

Thesecould have been great categofeafter all, everybody, bueverybodywas getting one or the

other, and often all thréeso they wereboundt o

be

abundant

on cover s. G

special allure seen in the Fancy categories, the magic eCltig or the nostalgia of Military or Political
cover® but they were new, and they were promising, and they were beginning to pop up with increasing
regularity as the new technologies rapidly began to be incorporated in both homes and businesses acro:
the country. The potential was certainly there; the anticipation building.[lHate.comes the tragic part.

Ready your hankiesThrough the fault of no one in particular, and certainly not the collector...the timing
was wrong. In fact, the timing was fatal!

Just as fax numbers were making their appearance (withileaddresses and web sites coming along a
few years later), the quadruple whammy ditintrsmoking campaigns, disposable lighters, foreign

competition, and the collapse of the domestic match industiy.e p ,

t h &0, &d we albbusilyi t ! ]

filled our lives with 9digit numbers, .coms, .orgs, .nets, and the like, legislation and a change of habits
were simultaneously slashing the opportunities for such to appear on new covers.

You can certainly still build collections of Fax Numbers, Web Sites, dvicha |
donot

t hey

exi st i n

the number

Addr esses;

s one would have

do save them for my traders, and | seem to see a greater frequency of fax numbers over web sites and
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mail addresses, with the latter
coming in last. In any event,
the smaller numbers certainly
shoul dnot stop
collecting in these categories.
Of t en, it 0s t
categories that give the
collector the greatest pleasure.
And, since the categories, here,
represent O6newod
itéds probably onl
notso-many years before fax
numbers, web site addresses,
and email addresses disappear
in favor of even newer
technology...which may make
wha't youdve al
even more collectable!
And...on day...you may just be
bouncing your beautiful
grandchild on your knee,
explaining what all those
0t hingsb6é wer e,
dayso!

h «

r ec

b a



No. 289 SIERRA-DIABLO BULLETIN -February 2009 Page 6

An American Tour: ==

Wa s hi n gt oJdeffersoD Mdénorals

i Thomas Jpolitidalghilssopher, architect, musician, book collector, scientist, horticulturist, diplomat,
inventor, and third President of the United Statie®ms large in any discussion of what Americans are as a people.
Jefferson left to the future not only ideas but also a great body of practical achievements. President John F. Kenned
recognized Jefferson's accomplishments when he told a gathering of American Nobel Prize winners that they were
the greatest assemblage of talent in the White House since Jefferson had dined there alone. With his strong beliefs |
the rights of man and a government derived from the people, in freedom of religion and the separation of church anc
state, and in education available to all, Thomas Jefferson struck a chord for human liberty 200 years ago tha
resounds through the decades. But in the end, Jefferson's own appraisal of his life, and the one that he wrote for us
on his own tombstone, suffices: 0Aut hor of the Decl
freedom, And Father of the University of Virginia. b

Jefferson's importance as one of the great figures in the Nation's history demanded a memorial site of prominenc
in the Capital City equal to that occupied by WMashington Monumerdnd theLincoln Memorial Placing the
Jefferson Memorial on the Tidal Basin, directly south of\igite Houseachieved this, for these monuments, the
White House and theCapitol completed
the eastvest axis and its complementajy
northrsouth alignment, creating f
monumental heart for the city. In the
preparation of the plans for the memorigl,
the architect, John Russell Pope, was
clearly influenced by Jefferson's taste|as
expressed in his writings and
demonstrated by his works. The circular
colonnaded structure is an
adaptation of the classical styfe
that Jefferson introduced in
this country. Rudulph Evang
was sculptor of the statue o¢f
Jefferson in the center of the
memorial. The memorial wals
dedicated in 1943 on the 200th
anniversary of Jeffersonis
birth, four years after Presidept
Franklin Roosevelt laid thg
cornerstone. The memorial |s
at its most beautiful in earl
spring when the Japanege
cherry trees are in bloom. The
trees were a gift fronTokyo
i n 19 1[Bttpo//
tourofdc.org/monumentg
jeffersonmemorial/]
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