San Francisco's Legion of Honor

by
Mike Prero

The Legion of Honor, San Francisco's most beautiful museum, displays an impressive collection of
4,000years of ancient and European art in an unforgettable setting overlooking the Golden Gate Bridge.

Built to commemorate Californian soldiers who died in World War I, the Legion of Honor is a beautiful
Beauxarts building located in San Francisco's Lincoln Park. Overlooking the Pacific Ocean, Golden Gate
Bridge and all of San Francisco, the Legion is most noted for its breathtaking setting. Its collections
include Rodin'sThinker, which sits in the museum's Court of Hon
European decorative arts and paintings, Ancient art, and one of the
collections of prints and drawings in the country.

CAFE CHANTICLEER
CALIFORNIA PALACE OF
THE LEGION OF HONOR
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The Legion of Honor has long been one of San Francisco's most -sfteghtenues for corporate
entertaining and special events, weddings, and private parties. Guests can enjoy the grandeur of th
Legion's neoclassical architecture, and the museum's spectacular setting provides unforgettable views ¢
the City and the Golden Gate.

Perhaps Rodin's best known monumental work,Tim@eker dominates the Legion's outdoor Court of
Honor, and is one of the earliest acquisitions of the more than seventy Rodin sculptures that were
purchased and donated to the museum.

o The Legion of Honor is a threpiarterscale adaptation of the 18tkentury Palais de la Légion
doHonneur in Paris.
o Constructed on a remote site known as Land's End, the Legion of Honor was completed in 1924,

and on Armistice Day of that year, its doors opened to the public.

. The museum is dedicated to the 3,600 California men who lost their lives on the battlefields of
France during World War |I.

o Between March 1992 and 11 November 198571st anniversaryhe Legion underwent a major
renovation. The renovation included seismic strengthening, building systems upgrade, restoration of
historic architectural features, and underground expansion that added 35,000 square feet.
[http://www.thinker.org/legion/]

Asalongt i me resident of Northern California, | 6V
year s. Not only does it l'ive up to its Dbillingc
different to offer the vistor on each sojourn.

The Mathematics of Collecting

[l originally ran this in 1995b u t in light of present circumst e
now.|
AEven if youbre new to the hobby, youdve upndou

various sources about how the match manufacturing industry is in jeopardy, how the supply of matches
has dwindled severely, and how the hobby will suffer accordingly. The match manufacturing situation has
changed radically in the | ast ten years, but th

Ture, the face of the industry, itself, has radically altered since | started collecting, a jeagsl&go
In 1972, U.S. matcmaking peaked at 550 billion lights, but that was also the same year that the
disposable lighter was introduced, and production started its irreversible decline. Couple that with the
advent of national animoking campaigns (including the eventual banning of smoking in many public
places), and the eveising costs of U.S. labor and materials, and the writing on the wall began to become
apparent to the industry.

Little did | know, as | entered the hobby in 1982at the entire domestic industry had already been
deteriorating for ten years. The next 13 years saw the collapse of the majority of the American
manufacturers and the closure of 11 match manufacturing plants. Today, U.S. match production| is dowr
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by 80% of what it was in the early 1970s. PrettyTh &t 6 t he upsi de. Unf or t
dismal. something of a downside to all of this, as well.
More and more, collectors are going to have to shift

And, hobbyists have definitely felt the effects ofrom looking for covers and boxes from businesses

all this. Such a drastic drop in production translateg looking for them fromindividuals who have

into a drastic drop in availability, even taking intga c cumul ated them over t he

consideration all of the foreigmake matches jnvolve both advertising and purchasing costs,

coming into the country. The times when & her eas weodve been us ed

collector could go into any business and come omfych for free.

with handfuls of matches or even caddies are pretty

much over (although those who are really persistent hope | will be a distant memory by then, but the

will tell you that you can still be successful on youpoint is..there will always be matchcovers!

matchkhunting expeditions).
<>S<><><>

The media has noted the changing times, as well. _ . . .
|l 6ve seen several arti Bawelgoking at thig aftisle elever yearstlafer, @ e

focusing on the decline of match use and what thkar ch 2006, i tds still pe
effects of such would be on the industry and tréates and numbers notwithstanding. One thing that
hobby. I di dnot seem to mention

logical that there would now be a greater emphasis
Well, does all this mean that collectors might jugin getting to club meetings, swapfests, and

as well give up? Does it spell the demise of teonventi ons. | fots of oowedsyife | o
hobby? Of course not! Just look at the youor e | ofce& coveys...cdllector get
mathematics... togethers are the one place, it seems to me, where

_ _you will still always find them. | go to AMCAL

Based on 1994 American Match Council every year, for example, andalwayscome back
statistics, and starting with the first big order foith free covers...from the freebie tables,
matchbooks in 1902, | calculageery roughly)that  registration bags, rootopping, etc. Each year | go
somewhere in the neighborhood of at leasy the SierreDiablo Swapfest and come back with
540,562,000,00@natchbooks and boxes have beemore covers. | should note that at swagest,
produced domest ibidien! Ang. y o § & @2é 0 8 wabeidt tyahd covers, so you
| 6m purposely trying hae tobing youP 6wk BadiMgastodk Wieh yoli, But mY

figures. thatods pretty easy becau
. _ al ways |l ooking for differ

Now, consideancnogmull Bpdefyd Material (DQs, Midgets, Contours,

matchbooks/boxes has been estimated to be the 5t r e s et don i

_ c.) . So,
second largest hobby i fncliofsjust ethlsk al yoi hale?dvdlisble Gs© U
all those millions of people whaasually save ,ieis/Motels/ Restaurants and/or Small
t hem, b formallydcollect them), | think it Categories.

would be reasonable to estimate that perhaps 2% of
that 540.5 billion still exists today, socked away| f ryeudel ati vely new to
over the years by collectors and all those whdor e beneficial to you t
wanted souvenirs of various places and events. great way to get started on collecting covers,

. discovering new categories that you may be
_ That would mean that even if the U.S. matCiyierested in...and the people that can answer all
industry shut down completely tomorrow, therg o, questions are right
would still be somewhere in the neighborhood Gickled pink to help you out. With that in mind, just
10.8 billion covers and boxes available tqg5k at all the upcoming events on p. 7.
coll ector s, and thatods not countqing 8anadian a
foreign!

0]
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The Secret Formula!

The concept of o6éindustri al secretsdo probatwly g
woman!l]l earned to use tool s. Since then, ¢tbet pegse
of his or its field was usually the most successful. The path to such success was research and secrecy, ¢
the match industry certainly had its share of such endeavors. This is the story of one...

Prior to the day of the parlor match, the only friction match was the old sulphur Lucifer match that, once
lighted, gave off a nauseating cloud of sulphurous smoke which almost suffocated anyone in its immediat
vicinity. But even that was a big advance over anyrfieking agent in use before it, so in 1853 Edward
Tatnall began the manufacture in Wilmington, DE, of the blue, sulpbaded friction match and was quite
successful. But it was on of his employees, originally known as Harry Bell but later by his full name, Harry
Bell Courtney, who was to work a revolution in match making.

Courtney set himself to produce a friction match which would not emit the chocking smog of the blue
flamers. He had set aside a piece of dry, soft pine, which had once been the mast of a small sloop, to supj
his experiment al match sticks. Using his wifeods
experimenting in an effort to make a composition head match that would produce an instant flame, be easil
extinguished, and be produced cheaply.

He finally achieved his goal and found his formula..daisret formula.for he would divulge it to no one
for the next 30 years. During those 30 years, only he mixed the firing composition for the billions of
mat ches which were made by Tatnall 6s company. . .

Now, Tatnall had a partner in the business...one William H. Swift...who supplied both the capital and
busi ness management . Eventually, 6frictiond dev
out. The company then became known as Swift & Courtney, and soon the secret Courtney matcl
outstripped all competition. The company employed 300 workers at what was then very high wages, $18
$25a week.

I n Swi ft <Rearly gears,tbundles @f sticks, 12 or 14 inches in diameter and twice the final
length, were dipped in paraffin on each end to make the wood burn more easily. The ends were the
i mmer sed in Courtneyds secret composition and
packed in boxes by young women who became unbelievably proficient at the work.

At the factory, Courtney used a small room occupied by himself alone. All the chemicals and equipment
he needed were here, but no one else knew the formula in all those years. Late in life, Courtney finall
whispered the secret to two men, his son, Charles, and Ike Buzzard.

The company became Swift, Courtney & Beecher when Beecher, who had invented an automatic machir
for making the match sticks and applying the composition, became president, and Swift became secreta
and treasurer. The comp@ang nd Co ur t & weyebssld te Riamoral in 1882, supposedly for $2
million, but the plant remainad Wilmington for eight years before being moved to Oswego, NY.

As a side note...while Swift & Courtney was operating in Wilmington, many employees were affected
with a disease called necrosis of the bone, caused by the handling of phosphorus or by inhaling its fume

One of t hese wa sinl&wluwas atse said that somen of theolur-—-
continued on next page
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of the secret composition whic
were not quite right wer

occasionally discarded on nearlyy
local | et 65

vacant lots where
mischievous boys delighted i
setting them afire!

Ads

LOOKING FOR CERTAIN
CATEGORIES? | 6 v e
Black Creek Rd.,
WA 985639342

OLDER RR COVERS
WANTED: Looking for any
DQ, Safety First, Feature
Hostess, or any other older R
covers. Have lots to trade or wi

pay top dollar for any that | @ Vvacuum clean@ryour
need. James Sekavec, 616 [Ningenuity is the only limit,
Alexander, Hoisington, Kg| except for decency and goo
76544 (620653-2740) taste. We do not accept (

FREE WEB SITE ADDRESS
COVERS to anyone who
collects them for a SASE for 20
strike covers only. Alma Adamsg
5309 N. 64th St., Milwaukee, W
53218

DOES ANYONE WANT TO
TRADE? | 6ve got
Matchoramas, Hotels.Motels
Restaurant s, T
Matchoramas, Zip Codegq,
Towns, and | 6\

other categories. Will trade -:LAL

100 at time. Please contact m

Mike Prero, 12659 Eckard Way,

Auburn, CA 95603

LISTINGS OF ALL THE

OLDIES. See my web site fo] contest. Awards are presentd

categories and prices. Mikg

Prero, http://matchcover.org

g9
for sale or trade. Doug Rice, 44 compete for an RMS award, yol
Montesand,

Some Dlsplay Tips

[ From Bi l Thomas 6}

tal k abo
hobby, displays attract interes
and attention, and sometimg
win awards. They also lure ney}
collectors to our hobby. RMS
has some rules about displays
theydre not as
tto bepn duh if you want to

must adhere to the rules.

We normally think of a
display as an assembly q
matchcovers or boxes mounte
on a flat board. But displays caf
R be imaginative and consist q
|| covers mounted on a beer keg

tolerate offcolor or vulgar
displays which would offend
ordinary folks or the kids whd
come to see them. Display
should, theoretically, be judge
purely on the covers in them
but | et ® atistry anc
imagination can make a bla
batch of covers look appealing

SQ, REAtRESS cgupts.

b whislays aregydged ip yagoy
ways. At RMS there ard
@ppognted  judges z who | ar
supposed to be experience
impartial, and qualified to ratq
competing displays. At many
local and regional clubs, th
general membership votes, arf
it becomes more of a popularit

s by RMS, by the host club, by
other clubs, and by individuald

some are in memory of departg

members. In some cases, such as
AMCAL, there is a convention
theme with awards presented for
displays conforming to that
theme. Hence, a single display
can win several awards, and
someti mes itds
one capable of competing in
several different categories.

ou

ad\

There is no rule abou%
mounting covers on display
panels. If you want to glue yours
down, thatos fi
you render them much less
desirable in future trading if you
should later seek to trade them
off. RMS and most clubs prefer
or require that you cover your
display with plastic or glass, to
protect the covers from drooling
and sticky fingers seeking to
snatch them. Displays are
guarded with reasonable care,
but there is no legal liability.

ne,

Peripheral decorative or
explanatory matter is now
considered acceptable, although
it should not overshadow the
prime purpose of the displdy
the covers. Some folks makes up
ficomboo displays
matchcovers plus related items
like postcards or photos. Rarity
of covers is meaninful; you
donodt want t o
covers which everyone in the
hobby owns, right? | won a blue
ribbon at my first RMS
convention with a set which no
one had ever seen
know that. Some display
subjects like Apollo covers are
viewed with awed admiration by
coll ectors wh o
around when the Apollos were
launched.

C

di s
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S

New Y dConeyldand

When Henry Hudson first sighted the beach at Coney Island in early Septembeth&688d was nothing more
than desolate sand dunes, clam beds and wind blown scrub that stretched for five miles along the shore of th
Atl antic Ocean. By the |l ate 180006s, Yankee ingenuit:

Coney Island is the story of a tiny spit of land at the foot of Brooklyn that at the turn of the century became the
most extravagant playground in the country (itds no
southernmost edge of Brooklyn. In scale, in variety, in sheer inventiveness, Coney Island was unlike anything
anyone had ever seen, and sooner or later everyone came to see it. "Coney," one man said
in 1904, "is the most bewilderingly tip-date place of amusement in the world." Coney
J Island is a lively and absorbing portrait of the extraordinary amusement empire that
UNIVERSAL MATQE CORP. ST.L0UIS astonished, delighted and shocked the natiand took Americans from the Victorian

B | age into the modern world.

nickel paid the fare on the new subway line, and visitors were greeted by the original
Nat handés Famo u scenttiobdotge The dnmuserheat pdrikis streggled to stay
afloat and Coney Island began to experience hard economic times.

?8 From its beginnings as a quiet seaside town, Coney Island went on to boom years in the
E: 4 188Gs, as entrepreneurs rushed to stake their claims and make their fortunes. The area
s '_'<' enjoyed brief stability in the late 1890's and early 1900's, the heyday of Luna Park (1903

8 1946), Dreamland (1904911) and Steeplechase Park (18907, 19081964), Coney

g‘; Il sl ando6s f amed amusement par ks, but Wi |
S transformed once again. The area became
P

Ly 4

fo

Today, Coney Island is in the midst of a revival, spurred by public, private and
community initiatives. KeySpan Park remains sold out season after season and the
amusement area has witnessed -@veater crowds for both everyday beach activities and
events, from the annual Mermaid Parade, Siren Festival and rock concerts occasionally
held at KeySpan, to mimmarathons and summertime concerts held at the Asser Levy
Park Amphitheater. With the creation of tf
Coney Island Development Corporation, t  Beach bathing near the Iron Pier
area is poised for further positive change, v
which the Parachute Pavilion will play a vit
part.

. ¢ DAIKE EXCURSIONS
‘\\‘ - _ ——

os®

ST.LOU!S

CORP.
MERICA

A~

3

MADE IN

Dance fa the @'
Worlds Best Orchestras

ISLAND QU E EN
April llthoMay 22nd

CONEY

CLOSE COVER REFORE STRIKING

UNIVERSAL MY
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Coming Up

SOUTHERN SWAPFEST:
March 711, 2006. Themed6 F u
I n The Sund.
Fowler Ave., Tampa, FL (80O
206-2747). Room rate: $84
(double); $74 (single). Two big
auctions+special auction of
Mary Anne Pertl]
Featured activities: shoebox
trading, table hopping, Ybor City
tours. FMI: Gayle Hofacker
gaylianol2@earthlink.net or 93
-447-3795.

N

SIERRA-DIABLO

SWAPFEST: April 7-9, 2006.
Heritage Inn, 201 Harding Blvd.
Roseville, CA (80er284747).
Room: $55. More incomparablg
trading, shop talk, and auctiong!
| t 6s t he b i

comprehensive, most famm}
most anticipated swapfest in &l
of Northern California! [Well,

oK, itds the o
Cali forni a. . b
FMI: Loren Moore,

loren@bgsplanco.com.

TRANS CANADA SWAP-

FEST - April 20-22, 2006. To be
held at the Ra
Lane, Niagara Falls, Ontarigq.
Room rates are Coral Inn $7p

—

and $80; Ramada Suites $90 a dj

$100. Activities planned two

auctions, Wine & Cheese Part
Games and Contests, Display,
Freebie Tables, Banquet. Fqr
further information write Carol

Ziegler, President, 4019 Weimgr
Line, RR#3, Wellesley, Ontario

NOB 2TO or Bob Reed, VP

lsutiger9@rogers.com

RENE

web site.

AMCAL 2006: May 2128,
Piccadilly Inn Airport, Fresno,
CA (1-559251-6000). Room
Jrate: $78 if reserved by Apri
]15]t8 |The@1% &hrlstmaﬁ r,IO\II th
usual gredt activities
Reservation form available ¢
AMCAL Central on our web

site. Contact person: Elleg
ttin 824 ach n
G&]g @fm L§§ c\f/e%as? W

89144@0907. Latest details af
http://www.matchcover.org
sierra/AMCAL%?20central.html

UNITED EASTERN SWAP-
FEST: June 2124, 2006. Plazg
Hotel, Halfway Blvd., Hagers
town, MD (30%1797-2500 or
800-732-0906). Auction,
Awards dinner, Displays
Dealers tables. More detailf

FMI: St illilams,
girg rlgi?owa’lrd La?r%l \gagldalla
OH 45377 (93?8908684)
[matchjsw@gemair.com] o

FCrVa Pﬁ{) 7 %ttcleto 1ﬁPCrﬁ zto;i

lavette_. @msn com)

RMS CONVENTION 2006:
August 2026, Holiday Inn,
Sandusky, OH (41826-:6671)
ralte rf89+teﬁ( Iodjrc,

auctions eapl
Freeble tables, great gamg
isplays, awards banque
Always get the latest details g
Convention Central on the RM

SOCI

Readers Write

Derek Fox, OK:
SierraDi abl o does
its hardcopy bulletins. This
would make your & members

| hope that

that have neither a computer or
any possible way to visit your
swapfests unable to particular or
even stay in the club. Never
assume everyone has access to a
computer. (I just have a
typewriter and a fax machine).

Ed. Doing away with hardopy

bull etins I snot
planning boards, but someday
we may got to a 6
site, but if you want a hard copy
just |l et us knowbo
Bill Gigantino, CT: As a

member of Sierr®iablo | am
expressing my opinion on your
latest hobby fact. Your latest
trend in the hobby disturbs me. |
feel energies of editors should be
directed more towards
something that promotes and
nurtures the hobby instead of
gloom and doom facts. How are
local clubs going to attract new
members when our bulletins are
full of sad news about the hobby.
If a new collector were
interested in the match hobby. If
a new collector were interested
in the match hobby, he or she
may not attend a local meeting if
the hobby in general is portrayed
as a dying activity.

Sierra Diablo only has one
meeting a yearand that is at
AMCAL if I am correct. Pretty
much a captive audience. Why
are there no local meetings?
Here in Connecticut we have a
great group and a good bulletin.
We have cut down on our
meetings but we still have four
or five a year. We have many
hobby related activities at our
meetings. We are averaging-15
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i I 20 people per meeting. V\/Iebeen my perspect.i
Happy Blrthday' changed with the times. Wg me that changed; it was the
. meet on either weekend da} hobby that changed. | simply
Egigg?hméﬂghn """"""""" 133 S_aturday or Sunday. We_ hayec o mme nAt on what 6s
M dor’lca Ra.L.J.I.i.r} """""""" B blngo_, displays, a door prize, [anow. I 6 m sur e y O
Ten Mi h’ e 7 freebie table, raffle, and more. | suggesting that | lie about the
a:]e,klcae ...................... 13 current times, but
‘(]:0 n ,bJangt """"""""""" 1_1{3 Our members always receiJemislead by omission, either. |
C(rJlIJ;n'La\rArlsm """"""""""" .HB some type 01_‘ hobby rela'_[ed gi .IovAe the hobby,_ but, as editor,
h ’Itz Gaii.l """"""""""" _'20 We are having an auction ajdl 6 m b asic ally a r
San\J/er, Larrili """""""""" “m shoe_ box shuffle at our nejt report both sides.
A meeting. Local clubs have
Franz, Robert...................-2% make the meeting exciting a ]
Slagle, Scott2:9 full of hobby related activities COMING
Barilla, William.................. 30 We here in Connecticut do th
Gray, Tom..........cceeeieee, =B (| at our meetings. | am on officq(f UP
of the Connecticut club so | a
March & Smile piased_about our group. | ma _ _ _
Courtesy of Nadine Ritter, MT it a point to contribute to everyf Apr:i Radi o City WMusi
’ one of our bulletins. | never s
...Does anyone collect humorol anything from any of the Sierrpg Jun: nSwapfest 210 0 6
covers such as this? Seems as il it officers. Do these season
would be an interesting category... || collectors not have anything il Jul: A Col | ect i n O\
add? | wish they would. | would# Cov er s o
enjoy a thing or two now angl] SIERRA-DI ABLO. . jlwe 0
then with a local flair from thaj|} the hottest club in the
part of California. As much as|if hobby!
like the bulletin, | feel the
biggest draw is your auction. BLE‘ il
far the best mail auction in th
hobby. | respect your position 4 The ﬂﬁie”&g_iabt'_o Bl]{”titins_is a
: mon uplication o e Slelra
edlto.r of .Several hOl?bJ Diablo)ll\/lgtchcover Club. Deadline
bulletins. | wish | had the tim¢ for all submissions is the 10th of
to do the research you do gh each month. Any information
your articles. You are a gre herein may be reproduced with
editor and writer for the hobb{: ggg?ﬁé@s ;lf)eitls”?fz-m?;e;lgf
: viaual), ,
2::5 %Igg‘rsne Mike, stop the gloo (Canada/Mexico) or $20 c{utside
. N. America) are payable to the
Sierra—DiabIc)J Matcr?cgver Club, ¢/
Ed. Well, I've been accused [f o Jack Benbrook, 1328 E. Rosser
this before, but, then, bad ne@g St. Prescott, AZ 86301.
is never popular. | try not g Visit theSierraDiablo Web Site at:
beat a dead horse, but | have|p http://www.matchcover.org/sierra
different perspective on being gn
editor. My first priority is to You can reach the Ed. on line at
inform; being a PR man for thf RMSED@matchpro.org for help
hobby comes somewhere doy{n with  Bulletin/hobby questions,
. concerns or proplems. ~
the | ine after\tplat. bH?atosjztlwa




