
BULLETIN  

 
PRESIDENT                   TREASURER                   MEM SECRETARY          EDITOR 

Loren Moore                    Jack Benbrook                    Janet Johnk               Mike Prero 

POB 1181                   1328 E. Rosser St.                 6 Truman Dr               12659 Eckard 

Roseville, CA 95678    Prescott AZ 86301           Novato,CA 94947     Auburn,CA 95603 

877-752-6247                    928-772-3763                       415-897-6724             530-885-3604 

No. 263                                                                                                                                            July 2006 

by 

Mike Prero  
 

   Well, itôs going to be a small...but very rewarding collection! This one is really a toughie, but hey! 

Whereôs the fun in no challenge? 

 

   The Owname products Corp., NY, was a short-lived company that started in 1925. None of the covers 

Iôve ever seen look to be in the 1920s, so I would hazard a guess that they didnôt produce matchbooks 

initially. Plus, a lot of their covers happen to be dated, and the 17 different dated ones Iôve seen all run 
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from 1933-1941.  

 

   Besides being one of those ócultô companies within the hobby (very small, short-lived, but highly sought

-after covers), the distinguishing features of Owname covers are two: Theyôre all 30-strikes, and they all 

have removable strikers (the striker comes off when you take the staple out; theyôre not pasted on in any 

way). Indeed, Iôve seen sources that credit Owname with coming out with the first 30-strikes in 1935. As 

the cover on the lower right shows, Lion Match Co. may have eventually taken over the company...or itôs 

even possible that Owname never even manufactured its own matches. Iôve always had them listed as a 

manufacturer, though. 

 

   Owname covers arenôt very attractive, as covers go. I donôt think Iôve ever seen one with a really 

colorful design, and the art work, while certainly professional, doesnôt approach Crown standards. So why 

collect them? Well, because theyôre rarities, theyôre not run-of-the-mill covers, theyôre all over half a 

century old, and many are dated. The latter, in fact, is what first attracted me to them. As you would 

expect, looking at the insides of these covers, you find some blank, some with the advertiserôs text, but 

thereôs a significant percentage that either have a ñRevised 1935 Scoringò contract bridge table or a 12-

month calendar. The 1935 bridge date canôt be taken as a ósolidô date, since the cover, itself, could well 

have been issued anytime before the next scoring revision, which was probably years later. Still, it gives 

us an idea of what weôre dealing with here. The calendar, dates, of course, are solid, and, as I indicated 

above, they run from 1933-1941, from what Iôve seen. Thus, from my perspective, at least, those are four 

good reasons making Owname covers quite collectible. 

 

   But, it ainôt going to be easy! There are currently only 361 listed on my list, and the chances of you 

getting all of those are practically nil! In fact, Iôve been collecting them for over 20 years...and I have 17!  
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  Mileage Charts 

 

   Over the years, Iôve known at least a few collectors who collected mileage chart covers, although it was a 

recent conversation of Sierra-Diablo President Loren Moore that made me take a real look at this category.  

 

   As shown here, mileage charts can be found in at least 20, 30, and 40-strike sizes. I donôt think Iôve ever 

seen one on a 10-strike or Midget. The actual charts are always on the inside of the covers [watch someone 

write in and point out that he has several on the outside!]. And, almost all of these covers are older covers, 

although there are certainly some mileage charts to be seen on a relatively few newer covers. And that 

means that the great majority of covers, here, are front-strikes. So, if youôre looking for them, your chances 

are much better looking through older covers than new. 

 

   Talking to Loren, my immediate question was how does one organize a collection of mileage charts? So, 

he showed me how he does it, and it was quite interesting. Loren has them by location, since they all show 

the mileage from a certain town. What was especially interesting...and challenging!...was that he tries to 

cross reference each one. Thus, if he has a mileage  chart showing the distance, say, from Des Moines to 

Boise, he especially looks for a mileage chart showing the distance from Boise to Des Moines. He showed 

me several examples of such pairings, but one can well imagine what a goal that is! ...Another good 

example of one of the prime factors in collecting being the challenge...[probably has something to do with 

manôs primordial urge to hunt!] 

 

   I donôt believe Loren mentioned how many mileage charts he currently has, but my bulging data base 

shows that Larry Martin, AZ, reported having 382  back in May 1999. There has to be many more than that, 

though.  
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The Rise and Fall of the Edsel 
(or...òWell, it seemed like a good idea at the time.ò) 

 

   Why do most people smile when they see an Edsel? Probably for the same reason they laughed at Robert 

Fultonôs steamboat. Only that was Fultonôs Folly. What weôre talking about here was Fordôs folly. 

Most will say it bombed because of its bizarre front-end styling, but those in the know say that the Edsel, 

officially introduced in September, 1957, failed for more fundamental reasons. 

 

   In 1955, Americans bought a record 7,169,908 new cars. This auto-buying frenzy was just one facet of the 

postwar economy. It was during this era that the automobile changed from being mere vehicles for 

transportation to symbols of middle class affluence. The V-8 engine reigned supreme and horsepower was 

the watchword. It was in this Cloud 9 atmosphere that Ford Motor Company conceived a new car that 

would hopefully see the company overtake General Motors in the marketplace. 

 

   Henry Ford II and Board Chairman Ernest Breech believed that there was a gap left by the low-priced 

Ford, upper-middle-priced Mercury, and luxury-priced Lincoln. A 1952 market study confirming this was 

seen by the Ford head shed. Ford went to work on a new car, one for the young executive. By 1954, a task 

force had drawn up plans for a medium-priced car to be handled by Lincoln-Mercury dealers, but this was 

axed by Ford, Breech and others at Ford. The new car, it was decided, would be the product of an entire 

new Ford division with its own dealer network [error #1]. The Ford Motor Company was therefore 

restructured. 

 

   Polling was conducted in New York, Chicago, and two small towns in Michigan, asking people about 

possible names for both the new division and new car models. The company went through 10,000 

possibilities, and even went to poetess Marianne Moore for suggestions (among the 

latterôs contributions were: ñResilient Bullet,ò ñUtopian Turtletop,ò and 

ñMongoose Civique.ò). At a meeting in November, 1956, with frustration at a 

peak, Breech finally declared, ñWhy donôt we just call it Edsel?ò Edsel was Henry 

Ford Iôs only son. All three of Edselôs sons objected, but the name was adopted 

anyway [error #2]. It was a name that had meaning only to the Ford family. 

 

   The ñdistinctiveò styling of the Edsel was error #3. Actually, the original design 

was quite beautiful, but concessions to accommodate cooling, ventilation, 

production costs, and a host of options produced what we now know as the Edsel. 

The front-end was likened to an Oldsmobile sucking a lemon, a horse collarðand 

even a toilet seat. 

 

   As a promotion for the new car, leading automotive journalists were invited to 

drive 75 Edsels from Dearborn, Michigan, to their local Edsel dealers [error #4]. 68 

ended up being driven; the other 7 had to be cannibalized for parts. The average 

repair bill for each car totaled roughly $10,000!...more than twice the cost of the 
car, itself. 

 

   Only some 63,000 Edsels were sold in the first year (while the Nash Rambler 

sold 100,000) and just under 45,000 were sold the next year. Even as the 

completely restyled 1960 Edsels were coming off the assembly line, the decision 

had already been made to cease production. Only 2,846 were sold in its third and 

last year. 
[ Information from The Freeman, September, 1989] 
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Knights of Columbus 
 

   On October 2, 1881, a small group of men met in the basement of St. Maryôs Church on Hillhouse 

Avenue in New Haven, CT, to discuss the formation of a fraternal benefit society. Convened at the request 

of Father Michael J. McGivney, a 29-year-old priest, this meeting marked the foundation of what has 

become the worldôs largest Catholic family fraternal service organization. 

 

   Four months after this meeting, the group adopted the name ñKnights of Columbus.ò Shortly after the 

turn of the century, Knights could be found in every state in the country, in most of the provinces of 

Canada, in Mexico and the Philippines, and were prepared to enter Puerto Rico and Cuba. 

 

   Why Columbus? In choosing Christopher Columbus as their patron, the first Knights demonstrated their 

pride in Americaôs Catholic heritage. To the Irish-American Catholics who incorporated the organization, 

the name ñKnights of Columbusò evoked allegiance to the Church and affirmed the discovery of America 

as a Catholic event. 

 

   The state of Connecticut granted the Knights of Columbus status as a legal corporation on March 29, 

1882. The anniversary is observed each year by the Knights as Founderôs Day. Currently, there are nearly 

11,000 Knights of Columbus councils, most of which are based in a given Catholic parish. 

 

   This category doesnôt come close in numbers to rivaling the really big Fraternal categories, such as the 

Elks, but of the ñsmallerò Fraternal categories in the hobby, the Knights of Columbus is probably one of 

the two biggest (the other being the Lions). The largest collection I know of is that of Toby Messmer, KY, 

who reported that he had some 1,367 as of November 1997. 
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 Maineôs Jordan Pond 
 

   The famous Jordan Pond House, the only full service restaurant located within Acadia National Park, 

is located in a spectacular park setting overlooking beautiful Jordan Pond with North and South Bubble 

Mountains in the distance. Itôs a modern full service restaurant offering lunch, dinner and afternoon tea. 

Weather permitting, you may continue a late 1800's tradition of having afternoon tea & popovers on the 

lawn while savouring the spectacular view. This is a popular place for visitors. 

 

   The pond has a maximum water depth of 150 feet and swimming is not allowed. Non motor boats such 

as canoes and kayaks are permitted. Carriage roads are adjacent to the restaurant and pond area.  

For people wanting to hike the Jordan Pond Shore Trail, there is a Jordan Pond parking lot just north of the 

restaurant. 

 

   The Jordan Pond House traces its history from 1847. The first settlers conducted a logging operation. 

The original farm house was built by the Jordan family of Seal Harbor, 

for whom the pond and house were named. The Jordan Pond House was 

founded as a restaurant by Mr. Melvan Tibbetts in the early 1870's.  

 

   In 1895, Mr. and Mrs. Thomas McIntire began 

their association, which was to last over 50 years. 

They were responsible for the character and 

atmosphere of the original Jordan Pond House, 

with its birch bark dining rooms and massive 

fieldstone fireplaces. Near the end of the 

McIntire's reign, John D. Rockefeller, Jr. 

purchased the property and gave it to the 

National Park Service to ensure its continuation. 

The Jordan Pond House has been operated by the 

Acadia Corporation, a small group of local 

people committed to preserving its traditions, 

since 1946. 

 

   On June 21, 1979, the original building was 

destroyed by fire. Through the efforts of the 

Island Foundation, private funds were 
contributed for a new Jordan Pond House. All in 

all, a very nice area. You might consider 

dropping by if youôre in that neck of the woods. 

 

 

[courtesy of http://www.jordanpond.com] 
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