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What's It Worth?

by
Mike Prero

iwWwhat 6s it worth?0 P e o-polleetorsaesdl intahdahe mast comntorh question me
runs something |Iike this. Al just found this ne
e

from a | ocal har dwar store that burned down tw
Ah, every discevery heial oomasudeéam come true
a treasureéNo, itdés not a dream come t r u-sorth,. No,
|l i ke beauty, i's in the eye of the behol der . On
choice of categories and the |i ke, but , for an
currently running in th&kMS Bulletin  Her e, each collector extols t
and in most cases that prized coverds value r el
I n fact, |l 6m an excell ent case in point!

My most prized cover is an XL (tall) DQ advertisi8gientific Americamimagazine. Now, | have other
covers that are older, moreegep peal i ng, and woul d s ¢hhtbneis stii mymor e
most prized cover, and , hence, | put a greater value on it than others. Why? Simply because | happen 1
collectScientific Americammagazines, and that gives me a special connection to that particular cover. But
t hat 6 s Itplae orvia Anoteer collector would simply see it as just another DQ and value it
accordingly.

That 6s somet hing that we al/l need to be aware
foremost, There are no set values on any of this material. The final selling price of any cover is simply
whatever the buyer and saidivhat eage mbhauafFliipahgrt
d o e secéssarily have any relation to what the selling price of that same cover will be tomorrow, or next
week, or next year.

Which, in turn, is why using auction prices as guides in selling or buying is meaningless. Whatever the
auction price was, it only means that at one particular time, at one particularoplepayticular person
was willing to pay X for that particular cover. Notex oneelse in the auction audience was willing to pay
that price, s o, obviously, that cover wasnot wc
fival ueo of a @onepemsan wds iwibling towphyais something akin to announcing that the
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average 1 Q for people is 200, Hkewhatdhsateovdr walthot wa s
bring the same amount I n the next dayosnetamact i C
happening.

Another example comes with our famed Lindbergh covers. A number of years ago, one sold for $4,000.
Can we then say that all such coversvaogth $4,000?Apparently not, since all Lindbergh covers have
sold for substantially |l ess since thenéand som

I f rewvtalldng about officially recognized prices for the material in our hobby, it would make much
more sense to base those prices on the dailyagidéake activities going on within the hobby by all, or at
least most, collectors. If, for example, it was found that for this year Matchoramas (in bulk) were sold by
37 collectors for an average of 13 apiece, then it seems to me one could logically and reasonably say the
the going price for such covers is 13 apiece, with the highest and lowest prices being included to give
interested parties a range. Thatuewo ul d t hen st a ngistats come in (if thiswere doaex t
on an annual basis). For single covers, this could be done in the same way, but, since there is much le:
selling going on between collectors of single c
on. Taking some sort of collector poll to decid
biases, axes to grind, things to be gained by potential buyers or sellers.

Even age is not @l dgouairmandtere db BMarl(poed@dh) dut,eeven | e a
then, probably as much as 95%tbét material is pretty much ruaf themill, nothing special. Those
covers dono6t have the cheri sh e-dfterfshaiivesl manufacturere y w

of the past; and, in fact, they donét have anyt
someoneds category of Hotel s, or Lobsters, or M
t hat , as wel |, s o, againéfor the great bul k of
value.

A third factor that keeps coming up from roollectors is the idea that if the cover is from a business

t hat i's now defunct, it mu s t certainly be wort
chance of similar covers ever being issued agai

to consider is that the vast majority of the businesses and products represented on match covers are nc
defunct . Such busi nesses and products C -bypee an
busi nesses. I have covers from Southern Califo
Ground Cow restaurant and The Nut Tree, for ex
scheme of things, theydre only generational. T
newer generations, those places mean nothing.
|l onger doesndt necessarily have anything to do

Thereare a few exceptions, though. Businesses/locations that are associated with disasters, for example
unfortunately earn a more lasting place in history and, thus, ensure a somewhat higher level of prices fo
their cover s. The destruction of the Twin Tow¢
Cocoanut Grove fire in 1942 is an ol der exampl
calamity thatodés the deciding factor.

So, what It al
what ever t he b
temporaryéoften
unt i | someone d

I boi | sredghtvwback where wenstartedh ¥ a leinedd iiss t
uyer and sell er have agreed up
a unique entity caused by a set
v

evises an accepted method of det
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The San Francisco Chronicle

The San Francisco Chronicleas founded in 186by two teenagers, Charles and Michael de Young. San
Francisco stildl had muddy streets, men were car
| argest city in the West. TrheeDaily branmaic Cim@nicke ,a dallyl e d
record of affairs- local, critical and theatrical.” It proved to be a great success.

When the 190@arthquake hit at 5:13 a.m., April 18, the three morning papéne Morning Call, the
Examinerand TheChronicle had already finished their press runs. Teonicletried hard to get out an
extra, and some of it was actually set in type ready to go. But, as it turned out, the water mains had broke
and there was not enough water to get up steam to turn over the presses. The three papers publishe
combined edition at the Oakland Tribune. Tal-Chronicle Examinerasted only a day; each paper went
its own way. TheChroniclepublished at the plant of the Oakland Herald and never missed a day.

By 1999,t he Chronicle had become the 13th | argest
largest newspaper in Northern California and the second largest on the West Coast, with a daily circulatio
of 512,129 and a Sunday circulation of 539,563 (ABC Publisher's Statement, September 2002) and has be
awarded five Pulitzer Prizes for journalistic excellence.

The Sn Francisco Chroniclevas acquired by the Hearst Corporation on July 27, 20@0js now one of
12 daily newspapers published by Hearst Newspapers, an operating group of the Hearst Corporation. One
the nation's largest diversified communications companies, the Hearst Corporation's major interests incluc
magazine, newspaper and business publishing, cable networks, television and radio broadcasting, Interr
businesses, television production and distribution, newspaper features distribution and real estate.

The San Francisco Chroniclemploys more than 3,000eople, including an
B editorial staff of over 500 reporters. The majority of Chronicle employees work at
P 001 Mission Street in San Francisco. The newspaper also has satellite plants in San
Bl Francisco, Richmond and Union City, which operate primarily as production and
o1y o,m; distribution sites with large pressrooms, production mailrooms and transportation

“IAV ALISHTAINN 98¥ operations.
VHTINO A ¥ " . . . . o
) In addition, theSan Francisco Chroniclénas sales, circulation and editorial

Sursodg offices throughout the Bay Area. In order to provide optimal service to advertisers

) and subscribers, the San Franci
"‘I»’!““Jill‘l) Chronicle operates branch offic
peoy in  Emeryville, Corte Mader:
Concord, Rohnert Park, San Mat

L T£LEPHONF Oakland and Mountain View.

PALO ALTO 7114

[http://www.sfchron.com/abou

Read index.php]
Han Franriarn

‘ﬂhl‘ﬂtﬂfl? ll [http://www.sfgate.com/cgbin/ & -

article.cgi?file=/chronicle/

A. V. OMELKA

D:J;IerRSlTYAVE archive/1999/06/16 =
e ,,::5 %7 B holtehistory.DTL]




No. 264 SIERRA-DIABLO BULLETIN-August 2006 Page 4

Down To The Sea In Ships!

Navy Ships! What a category! The very name brings forth visions of greahstlssl ships cresting
formidable waves on the high seas. It makes the heart beat faster and patriotism flare. Not surprising th;
this category is onef the very foundation blocks of the hobby.

The first Navy Ship cover issued was that of the U.S.S. Sirius, in 7988 that point on, a grand
tradition grew wherein many such ships had their own covers, and collectors have eagerly sought them ev
since. In 1961, a Navy Ship matchcover club, @@MBINE formed, and lasted until 197D.t 6 s gr e
enduring contribution to the hobby was the COMBINE Listing of Navy Ships.

Navy Ship covers are divided into two types:-Rrfar (if issued prior to Sep. 2, 194&)d PosWar (if
issued after Sep. 2, 1945). The COMBINE-Rfar listing runs 56+ pages and lists 1,181 covers; the Post
War listing runs 138+ pages and lists some 2,115 covers. Unlisted covers are periodically added. Both lis
were last updated in July 2006.

The COMBINE Listing is a must for any serious Ship collector. There are two other listings, by Palmer
and Mensch, but the COMBINEOGs i s the BBuletinéghatf or
George Olson, Don Marguette, and Steve Kovacs are currently working on a CD listing.

This is averytough category. Novice Ship collectors are often lulled into a false sense of achievement
when seeing how easy it is to obtain the first
Lots of rare covers here. One, for example, is theNaeU.S.S. Lawrence cover. Before he passed away,
Harry Branchaud, CA, had the only one known, as far as he knew.

UNIVERSAL MATCH CORPORATIO
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Steuben Glass

AISt euben gl ass? Whatodés the big deal ?. .. Hey, | 61
dondt have to say that anymor e!

Steuben Glass Works is an American art glass manufacturer, founded in the summebgfAr@dBick
C. Carder and Thomas G. Hawkes in Corning, New York. Hawkes was the owner of the largest cut glass
firm then operating in Corning. Carder was an Englishman (born 18 September, 1863) who had many
years experience designing glass for Stevens and Williams in England. Hawkes purchased the glass blan
for his cutting shop from many sources and eventually wanted to start a factory to make the blanks
himself. Hawkes convinced Carder to come to Corning and manage such a factory.

The factory started operation in October 19CGarder produced blanks for Hawkes and also began
producing cut glass himself. Carder's great love was colored glass and had been instrumental in th
reintroduction of colored glass while at Stevens and Williams. When Steuben's success at producing
blanks for Hawkes became assured, Carder began to experiment with colored glass and continue
experiments that were started in England. He soon perfected Gold Aurene which was similar to iridescen
art glass that was being produced by Tiffany and others. Gold Aurene was followed by a wide range of
colored art glass that eventually was produced in over 7000 shapes and 140 colors.

Steuben Glass Works continued to produce glass of all sorts until World War I. At that time war time
restrictions made it impossible for Steuben to acquire the materials needed to continue manufacture. Th
company was subsequently sold to Corning Glass Works and became the Steuben Division. Carde
continued as Division manager. CGW management tried, mostly unsuccessfully, to limit the articles that

Steuben made to only the most popular. Production continued until about
2 1932. Then there was a major change in Steuben management. The
| nationwide depression had limited the sale of Steuben and there was also a
lessening of public interest in colored glass. In February of 1932, John
| MacKay was appointed to Carder's position and Carder became Art
Director, Corning Glass Works. Steuben then produced primarily colorless
art glass whose production continues to this day. The last known sale for
colored art glass by Steuben was in 1943.

Corning Glass Works appointed Arthur Houghton as President in 1933,
and under his leadership Steuben changed artistic direction toward more
| modern forms. Using a newly formulated glass developed by Corning,
which had a very high refraction index and unsurpassed transparency,
Steuben designers developed designs that defined a new look in glass art.
Pieces such as Gazelle Bowl, designed by Sidney Waugh incorporated Art
| Deco and modernist themes into glass. Recently celebrating its hundredth
year of operation, Steuben Glass remains the premiere art glass
manufacturer in the United States.

| The glass egg featured in the motion pictiResky Busines€l983),was
designed by Steuben.

STEUBEN GLASS [http://encyclopedia.thefreedictionary.com/Steuben+(glass)]

FLEASE CLG4s COVER BEFORE STRIEMNG
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The Move to Small Categories

First, whatisa s fina | | category?0 OPizza Slices,® as oppo
we try to refine it any further, we get into a rather large gray area. Is a category where you can reasonabl
project a collection of 500 Asmall , 06 but 501 A
literature in the hobby which attempted to draw such numerical guid¢dindd can see why!Jt might
be that Asmal l 06 is more of a state of mi nd. | s
because it 1 s ndltected, rraditiandl catedores. Wat, duslilWttwer, AZ, has over 7,389
in her collection. Be that as it may, I donot
fismall is the opposite f | ar ge! o

Small categories have always held a special place in the hearts of collectors. The large categories, suc
as Best Westerns, EI ks, Uni gl os, Mat chor amas, €
itds the smal/]l categories that have al ways had
to be interested in small categories because those particular categories, in many cases, have some spe
meaning for them. Bob Hiller, CA, might collect Airports because he works at one; | might collect
Military because | was in the Army...and so on.
those small categories that is missing in the other categories.

So, small categories have always been around, but their popularity has skyrocketed in the last fifteer
years. Have we become more sentimental? Most of us are just a bunch of old softies,(adythdalld

my students that) No, t | t donk thatds it. The growing m
practicality.

Al most al l o ft tnmaed eF aamcyineos egr eFméat ernal s arenot
hot el chains are using stock nationals more an:
Cigarettes are Jjust about the only categories
That s not to say, of course, that the possibil

exist (Atlas foils were becoming more common, for example, in the latea83s90s), but collectors have

been compensating for these changes by shifting more and more of the attention to the small categorie:
After all, a smal/l category, such as fAHearts, 0
categori es. I f you coll ect Navy Ships, that 6s |
covers. Hearts, on the other hand, are going to be found in all areas...Restaurants, Banks, Cameo
Midgets, etc[well, maybe not in Funeral Homes!Emall categories cut across all the other categories.
This helps to Abalance outo the declining avail

Collectors are being very inventive in coming up with new categories, as well. Zip codes, old telephone
numbers, cattle brands, nickelodeons, and the like are popping up all the time, while others are appearin
all by themselvesHard Rock Cafes, Planet Hollywood, Camel 30s, etc.). dhaerinventiveness,
however, | still vote for the Man Hole cover category!

Actually, this is yet another example of what makes this hobby so enjoyable. Its flexibility allows you to
tailor it to your particular likes and dislikes. As your tastes and circumstances change over the years, yol
can easily modify your hobby right along with them. Next time you happen to be paging through your
Hotels, Savings & Loans, or other fAi mpersonal 0
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New Members

903. J. Michael Leckie, 54
Lookout Dr., Palm Desert, CA
92211 (AprOct); 3178 Deer
Ridge Dr., West Vancouver, B(
VT5 4N1 CAN (NovMar)
Collects: General

Reinstated

285. Latimer, Fred, 15
Harleyford Ct., Harleyford Rd.
London, ENG SE11 5BG

Collects: Hotels, Hilton, Hyatt,
Sheraton, BW, Intercontinental

Ads

LISTINGS OF ALL THE
OLDIES: Just updated. See m
web site for categories an
prices. Mike Prero, http:/
matchpro.org

COMBINE LISTINGS: Just
updated. 70 unlisted cover
added. Available as Works file
by email only. PreWar ($10),
PostWar ($15). Mike Prero,
http://matchpro.org

FOR SALE: 40 printeduncut

full sheets of matchcovers fron
t he 1960s, 204
800 s; Some she

Dan Bitter, 40583403815 e

mail: auc4sdmc@aol.com

Coming Up

RMS CONVENTION 2006:
August 2026, Holiday Inn,
Sandusky, OH (418266671)
Room rate: $89+tax. Tours
socials, auctions, Freebie tablg

games displays, awar(il
banquet. Details at Conventi
Central on the RMS web site.

THE INTERMATIONAL
LM ATCH SAFES
(ASSOCIATION

CONVENTION: October €8,

JW Marriott Bulkhead, Atlanta

GA. Highlights include

educational sessions, show a

tell, auction and selling amon

attendees. IMSA membership
required. FMI: Steve Horva

[matchsafes@best.net], 770

4031600. Info also at: IMSA,

PO Box 791, Malaga, NJ 0832

-0791, 8566944167 or visiting

www.matchsafe.org

KEYSTONE-LEHIGH
WEEKEND: October 2628,
Holiday Inn, 230 Cherry St., US
Rt 10, Morgantown, PA 19543
(Exit 22) (6106286-3000).
Reservations NLT Sep. 30t
directly w/hotel. Ask for LLV
5 rate.  Friday night Halloweer
5 Party w/costumes and prize
Two auctions20 lots per
member. Send 2 lists Wiﬂt
SASE to D. Longenecker, 100
Old Philly Pike, Kempton, PA
195299321 (610756-4204)
bordlong@fast.net)|
Raffle+80thé $60 prizdsD 6 s
pts dated. Cont
SOUTHERN SWAPFEST:
March 610, 2007. Holiday Inn,
Orlando area, FL. Contag
Zoraida Aponte, Res. Manage)
1-407-862-455, Ext. 194.
Rooms: $79/$99. Auction, sh
box trading, pool side picnic
tour, banquet, and more! Ched
out www.home.earthlink.net
:5 ~gaylianol13/

SIERRA-DIABLO SPRING
SWAPFEST: March 30April 1,
2007, Roseville, CA. Featuring
heavy duty on®n-one trading.
Always fun...and profitable! Big
auction on Sunday. FMI: Loren
Moore, POB 1181, Roseville,
CA 95678 (877752-6247)
(loren@bgsplacnco.com)

Readers Write

Charles Specht, IL: [Ref last

i ssuebs article
covers] | have a modest
collection of several hundred
AMil es Too
albums. | have been a general
collector with specialties in

certain areas. My albums began
by noticing | have several covers
that are in the same category. |
then decided to put them all
together. | look for several

things on the back of covers
including sports schedules which
is my favorite category. The
AnMil es Too and
with interesting printing on the

inside are an adjunct to my
primary interest.

| keep my covers with the
states in alphabetical order
which makes it easy enough to
check for duplicates.

Forest City MC Has
New Flag Sets

Ed Skrocki, OH, bought 15
cases of the new State Flags Set
from D.D. Bean & Sons, and
Forest City will have the sets (as
full-books) available at the
upcoming RMS convention for

(O

-2over
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Happy Birthday!
Bergman, Grace................. :38
Eberhart, Charles............... -68
Waite, Randy..................... -8
Aji, Pete......oooovvii, B
Quilling, Mark.....................-8
Rowe, Terry......ccccoevvennnnnn. B
Kitzmiller, Rendell............: a4
Flaugh, Charles................-18
Skrocki, Ed..........ccceeunneeen. B
Meek, TOM....ccccovevveeeeeenn. )
Lund, Greg.......cccevvvvvnnnnnnn. B
Evans, Bill........................- 34
Lauer, Randy..................... -3B

$5 each. There are 51 covers

its own flag.

exists. Thank youThe Ed.
Well, thatods nteresting, so.

It reminds me to remind you thgt Next Swapfest
your covers can suffer from t

weather, as well. Keep yoyr Comlng!
covers out of direct sun lig

(causes fading)...and away from Well, MarAp r i | i snot
high humidity (causes mold and away. Will you be with us?
mildew, plus older strikers my Rumor has it that Governor
deteriorate). Arnold might drop in...

Unlisted Navy Ship | .

Covers! COMING

Have any? If so, | can ad UP
them to the COMBINE listing if||l
nyouol |l send m¢g a clear canjl of

the set, as Washington, D.C. hgsboth sides or a color photocop} Sep:i Radi o Ci t y¥ Mus

That will give me the

information | need, and it willy Oct:A Camel 30 Sg ngl

| f youdre int
you can pick up at RMS

D allowenk ® yerifintieat tlee @aveffjo n e

Nov: i San Francillsco

although your local clubs ma Augusté Smile Carso
have representatives bringin R
some sets back for those w 12003 i), 8 Sy tShIERrE)ﬁ(;?tI cﬁjt? Lino .th(.e weo
w O n 6 t b e a t t e n “""“‘ #C 10 ‘ 30 I hobb I
convention. SO0 ooe. y:
"-"b D Iy X3 ot axaiy L.:h anJ
|
Heat Wave' aaew&% [The SierraDiablo Bulletin is a\
g“ monthly publication of the Sierra
OHot enough flor 1) Diablo Matchcover Club. Deadline

Most of the country suffere
under very high temps recentl
Over here in the Sacramen
area, as | 6m s
up this bulletin, it was...

102 on Tuesday

105 on Wednesday(very mugg
108 on Thursday (very muggy)
108 on Friday

107 on Saturday, today!

[Although, | heard that in
Bullhead City, AZ, it was 12
yesterday!]

for all submissions is the 10th of

each month. Any information
00Z¢-€ SSINHOIH IVIT herein may be reproduced with
6y T G § appropriate credit line. Dues of

tt iﬁugk‘mshm, i 810 (hdRidlal), $15 (family), $15
‘ : PAALS (Canada/Mexico) or $20 dutside
{ SIUSTA FEW STEPS FROM THE N. America) are payable to the

b
| A Soawe 8 Sierra-Diablo Matchcover Club, c/

o Jack Benbrook, 1328 E. Rosselrf
St., Prescott, AZ 86301.

t ouc:AlwnsAxm . i ) )

I ONCE A KNIGHT 15 ENOUGH Visit theSierraDiablo Web Site at:
)

)

http://www.matchcover.org/sierra

NS You can reach the Ed. on line at
"‘:“" o Wy RMSED@matchpro.org for help
okl o with Bulletin/hobby questions,




